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Do Advertisers 
Know Their 
Markets? 





% Some of them do. Some do not. That’s the 
greatest of all the reasons why some adver- 
tising builds business, while a lot of it merely 


puts earnings back into circulation. 


¥ Advertisers to the Dallas market have an 
area to cover that’s larger than some fair- 
sized eastern states. It is populated by those 
who think of Dallas as their own city, and of 
the Dallas papers—particularly The Dallas 
News—as their own metropolitan dailies.* 


*The Dallas News is the accepted paper of 
general coverage throughout the Dallas mar- 
ket. The Journal provides excellent evening 
coverage of a more restricted (city and subur- 
ban) area. 


The Dallas Morning News 


The Dallas Journal 
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14” Loose Money 


Contributed to each man, woman and child 
by 69,000 smokeless chimneys 
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() AMERICAN CITY (not the smokiest one, at that) has 
figured that its soot damage is $15.00 a year per person. 
At this rate, Dallas people are probably penalized a nickel’s worth. 


We have never caught and measured a day’s soot in Dallas, but 
you can tell by the sparkling atmosphere how scarce it is. Nothing 
makes smoke in this neighborhood except switch engines, and a 
few buildings that are trying a substitute fuel. 
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Dallas has natural gas. Not one fleck of soot is necessary, to warm 
a ie bath or run 700 manufacturing (plants. 


lan . This means LOOSE MONEY in every pocket book . 
| money that would otherwise go for higher priced tick; 
storage and handling, and for $15.00 (or whatever 
_ it would be) soot damage per capita. 





~~ \ Dallas gas comes into town from FIVE fields in 
a the greatest gas belt in the world. It runs 1,000 B. 
B- t. u.’s per cubic foot, with a low flame velocity. 


Ask our ENGINEERS for heat ad- 
vice, in installations old or new - - - 


Telephone 7-6381 











The Dallas Gas Company 


Obtaining Gas from 
The Lone Star Gas Company 


Producers and Transporters of Natural Gas 
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Px ccxes is the order of the day in every branch of business. ‘Today, a desk is the 
business man’s best friend. It is something personal—every hour of every business day— 
it is closer than the most trusted associate—consequently it must reflect permanent 
beauty of design and finish, convenience and above all efficiency. 


Not only is this true of the desk—efficiency must extend to all appointments of the 
office—a harmonious ensemble, practicality plus beauty—dignity plus warmth—a note 
of welcome smiling from every corner, 


A STEWART furnished office reflects these requisites. Consult with our repre- 
sentative regarding a proper installation of equipment to meet your individual tastes and 
particular needs. 


DESK HEADQUARTERS 


ti 


UPPLY (0. 


STEWART BuILpING — CoMMERCE AT LANE STREETS 


Brancu Store, 104 S, AkaRD STREET — BETWEEN MAIN AND AKARD 
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A Modern Mecca 


Southwestern Reatilers Turning Toward 





HALF century ago Dallas was 
an agricultural village, small 
but prosperous. Today it is the 
jobbing center of the South- 
west with near a billion dollar turnover 
each year. 

Naturally as a market of that size Dal- 
las did not “jes’ grow”. 

Thirty years ago a group of Dallas 
business men decided that catering to the 
needs of neighborhood farmers would not 
build for them the city they had visioned 
here when they chose this spot in Texas 
to round out their lives. 

Scattered over the Southwest were 
many cities similar in size and general 
make-up. In 1900 and in the few follow- 
ing years the destiny of Dallas was de- 
termined. 

A trade league was formed and an in- 
tensive effort was made to encourage 
southwestern retailers to buy their mer- 
chandise in Dallas. It became necessary, 
of course, to provide stocks that would 
compare not too unfavorably with other 
northern and eastern markets. This was 
done and in 1900 the wholesale business 
amounted to $54,000,000. In 1910 this 
had jumped to $125,000,000. In 1915 it 
Was twice that and the figure had doubled 
again by 1920. In 1929 Dallas wholesal- 
ers sold $881,500,000, 

One of the first steps taken by the 
Dallas wholesalers was a refund system 
whereby railroad fares were paid by Dal- 
las firms, This system is used here today 
and any sizable order of merchandise as- 
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The 1930 Market 


This year’s fall market 
season will be for three 
weeks beginning August 4. 
Style shows will be August 
5, 12 and 19. A feature of 
this season’s shows will be a 
southwestern bathing  re- 
view with entries from many 
southwestern cities. A ball 
for the contestants will be 
given on the night following 
each style show. At noon 
on the day of each show a 
downtown parade of models 
will be held. O. S. Boggess 
is chairman of the style 
show association and C. L. 
Fox is chairman of the show 
committee. 
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sures the buyer of a refund for his ex- 
penses in getting to the market and get- 
ting home again. This is handled through 
the Dallas Wholesale Merchants’ Asso- 
ciation, a department in the Dallas Cham- 
ber of Commerce. 

The wholesale market of today, how- 
ever, is not the star to which the wagon 
was hitched by those early pioneers. It is 


Dallas for Their Fall Stocks 






being built, developed and expanded each 
year through the efforts of the Associa- 
tion. 

The Association has a mailing list of 
29,000 retail merchants located in Texas, 


Arkansas, Louisiana, Oklahoma, New 
Mexico, and Arizona and-seldom a month 
passes without some piece of literature 
being mailed out calling attention afresh 
to the advantages of the Dallas market. 

Ninety-seven firms share in this adver- 
tising program, spending approximately 
$15,000 a year. The refund budget 
amounts to approximately $35,000 each 
year and the Southwestern Style Show 
costs Dallas merchants about $13,000 a 
year. This latter item is in its tenth sea- 
son and shows to about 24,000 people 
each year. 

Two factors enter into the building of 
a great wholesale center, according to 
men who have watched Dallas grow. It 
is first necessary to have merchandise that 
compares favorably with other markets, 
with prices right of course. Then it is nec- 
essary to inform the retailers of the ter- 
ritory of that fact. 

Practically every known form of ad- 
vertising is used by the Dallas market. 
Newspapers, trade magazines, direct-mail 
and radio are the most common methods 
used. 

Among the more important events in 
the Dallas market stressed in the advertis- 
ing are the Fall and Spring market sea- 
sons, Pre-Easter season, vacation goods 

(Continued on page 20) 
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REVEALING picture of the 
building and building invest- 
ment situation in Dallas, as it 
has existed during the past 
ten years, as it stands today, and as it 
probably will develop during the next few 
years, is contained in the first building 
survey of Dallas, recently published. 


The survey, made by James Z. George, 
industrial engineer who is widely known 
throughout the Southwest for his work 
on similar projects for municipalities, 
Chambers of Commerce and industrial or- 
ganizations, was made under the joint au- 
spices of the Dallas building contractors, 
material men, architects, lumber com- 
panies, building and loan organizations 
and steel companies, functioning through 
the Dallas Building Investment Survey 
Committee. This committee included 
George S. Loving, chairman; J. Howard 
Payne, Frank N. Watson, Otto Lang, 
and Charles Singleton. 


Mr. George was given carte blanche by 
the committee, and told to “find out just 
what the building situation is in Dallas.” 
He spent more than six weeks in an in- 
tensive gathering of facts from all sources, 
including a vast amount of local research 
work, so that an accurate comparison 
might be made between Dallas and other 
cities over the country. 


His conclusions, which were presented 
to a selected group of bankers, real estate 
men, capitalists, investors, insurance men, 
and mortgage investment executives and 
others particularly interested in his find- 
ings, at a luncheon meeting at the Baker 
Hotel during the latter part of June, re- 
ceived the endorsement of his auditors as 
reflecting an era of unusual building acti- 
vity just ahead in Dallas. From many 
sources, praise has come to the committee 
which sponsored the project, for a really 
constructive piece of research work which 
already has proved of inestimable value in 
guiding the future development of build- 
ing projects here. 


Among the outstanding conclusions 
reached by Mr. George—and they were 
bulwarked with an impressive array of 
accurate figures, tables, charts and graphs 
—were the following: 


Page Six 


Now Is the Time 


Engineer Makes Comprehensive 
Study of Dallas Building Situation 


By Julian Capers Jr. 


That Dallas, in common with other 
cities of comparable size and location, un- 
derwent a building boom period from 
1920 to 1925, during which more build- 
ings were erected than there was imme- 
diate need for. 


That from 1925 to 1929, there was a 
sharp decline in building volume in Dal- 
las, in common with other cities; but that 
the resumption of building activity in 
such cities as Houston, San Antonio, 
Memphis and Atlanta, which occurred in 
1929, has not yet transpired in Dallas; so 
that Dallas has had a full year more than 
these other cities to absorb whatever over- 
built condition existed at the end of the 
“building boom” period. 


That this absorption has more or less 
completely occurred is proved by figures 
on building occupancy in Dallas, which 
showed that occupancy of all types of 
buildings in Dallas, except downtown 
store buildings and suburban store build- 
ings, is higher than the national average, 
and that there is an acute need for addi- 
tional office space and small residential 
building, with virtually a “saturation 
point occupancy”. The analyst explained 
that the apparent surplus of store build- 
ings was due largely to obsolescence 
in the case of the downtown store build- 
ings, coupled with shifting retail centers; 
and in the case of suburban stores due to 
uneconomic location of many of these 
structures. 


That the demand for additional office 
space in Dallas is at a rate which will 
readily absorb all of the new office build- 
ings which are under construction or pro- 
jected for the near future. 


The survey dealt extensively with the 
cost of building, and gave statistics to 
show that the over-all cost of building 
construction of all types is around 35 per 
cent lower in 1930 than it was in 1920; 
and that building costs have reached their 
lowest economic level, so that any change 
which may occur in the near future will 
be upward. Proof that building costs un- 
der present economic conditions can not 
go lower was adduced from the fact that 
costs have been virtually stationary dur- 
ing the past two years, despite the fact 





















that the national volume of building gop, 
struction has steadily declined. 

Labor costs, the survey showed, have 
shown some increase, but this is largely 
offset, the figures proved, by healthy d&. 
clines in building materials of all kinds: 
and the much higher efficiency of labor, 
together with the selectivity which the 
builder is enabled to exercise because of 
the lack of peak employment conditions in 
the building trades, also tends to lower the 
actual cost of labor on a given project, as 
compared with the same project several 
years ago. 


The survey also included a full dis 
cussion of the real estate mortgage as an 
investment, showing that in these times of 
unsettled stock market conditions, the 
large life insurance companies of the na- 
tion have been increasing their holdings of 
these fundamentally sound securities in 
preference to stocks or bonds whose value 
is more fluctuating. Tables showing aver: 
age return over a period of years also were 
quoted, indicating that despite abnormal: 
ly high yields for certain short periods 
which have been credited to stocks, the 
real estate mortgage for the “long pull” 
represents a consistently higher yielding 
security. 


Directors of the Chamber of Commerce 
were asked to examine the findings of Mr. 
George, prior to their being made public, 
and a special committee, including C. R. 
Moore, chairman; Nathan Adams, and 
E. H. Davis made a careful study of the 
report. Reporting back to the directorate, 
this committee was so impressed with the 
survey that they used this language in de 
scribing their reaction: 


“Your committee appointed to make a 
report on the “Survey and Analysis of 
Building Investment in Dallas”, prepared 
by James Z. George, industrial engineer, 
begs to report that it has made a careful 
study of this report and has checked the 
conclusions therein presented with its own 
observations and with independent data 
obtained from numerous sources not itr 
cluded in the report under consideration. 


“Your committee is unanimous in its 
conclusion that this report establishes the 
fact that a reasonable building program, 


DALLAS 
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$7,000,000 WORTH OF NEW OFFICE BUILDINGS UNDER CONSTRUCTION AND PROPOSED 
1. Dallas Gas Company Building. 2. Proposed building for Traders & General Insurance Company. 3. National Building (Exterior is copy of Rand 


. its 


the Tower, Minneapolis, by Holabird & Root. Interior design by Whitson & Reberts). 4. Dallas Power & Light Company Building (Lang & Witchell, 
am, Architects). 5. Republic National Bank Building, showing new annex at left. 6. Tower Petroleum Building (Mark Lemmon, Architect). 
7. Southwestern Bell Telephone Company toll line building, one of five largest in country. 


(Illustrations courtesy Industrial Dallas, Inc.) 
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intelligently co-ordinated with actual re- 
quirements, could be undertaken profit 
ably in Dallas. We are impressed with the 
fact that there is now an actual shortage 
in moderate-priced domiciles. Obsoles- 
cence is an important factor in contribut- 
ing to certain types of downtown business 
property vacancy and it is indicated that 
a rehabilitation and modernization pro- 
gram for this type of property is highly 
desirable. 

“The mortgage loan situation in Dallas 
is fundamentally sound. Present financial 
conditions warrant careful investments in 


certain types of new buildings, the need 
for which is shown in this report. We 
would particularly stress the importance 
of a rehabilitation program for obsolescent 
property. This is imperative if present 
valuations are to be maintained, and, un- 
less such improvement takes place severe 
economic loss necessarily must follow. 
“Your committee is of the opinion that 
the report of Mr. George has been care- 
fully prepared and is accurate in its gen- 
eral conclusions. In a few instances, the 
committee is unwilling to assume respon- 
sibility for approving the accuracy of cer- 


tain conclusions, but on the whole it be- 
lieves the report to be extremely valuable 
in indicating desirable trends of buildin 
investment. The foregoing statement 


: should not be interpreted as a criticism of 


the report, but rather as an expression of 
caution on the part of the committee t) 
assume a responsibility for conclusions the 
accuracy of which it has been unable tp 
check.” 
“Respectfully submitted, 

C. R. MOORE, Chairman, 

NATHAN ADAMS, 

E. H. DAVIS.” 


Southwest Welcomes Aviation 


Aviation development in the United 
States is particularly noticeable in four 
of the Southwestern States—Texas, Okla- 
homa, Kansas, and Missouri. All of these 
States rank well up among the leaders as 
individual States and when taken collect- 
ively, they represent 17.4 percent of the 
licensed aircraft, 14.6 percent of the iden- 
tified aircraft, and 16.7 percent of total 
aircraft of the United States and its pos- 
sessions as of March 31, 1930. At the 
same time, these States accounted for 15.5 
percent of the transport pilots, 26.3 per- 
cent of the industrial pilots, 14.4 percent 
of the limited commercial pilots, 11.2 per- 
cent of the private pilots, and 13.7 percent 
of the total pilots of the country, while 
these same States accounted for 12.4 per- 
cent of the mechanics. 

Texas alone ranked third in transport 
and industrial pilots, and fourth in both 


total pilots and mechanics, while she 
ranked seventh in private pilots, ninth in 
both limited commercial pilots and li- 
censed aircraft, tenth in total aircraft, and 
sixteenth in identified aircraft. In no in- 
stance did any of the four States rank 
lower than sixteenth. 


The accompanying table shows the 
ranking of these States in each classifica- 
tion, the total for the United States, the 
total for four of the Southwest States and 
the percentage of these States to the Unit- 
ed States as a whole: 


California led in every respect except 
licensed aircraft in which she was second 
only to New York. In other classifica- 
tions, New York ranked second except 
identified aircraft in which she ranked 
third, Illinois taking second, and indus- 
trial pilots where she ranked fourth, 


Pennsylvania taking second and Texas 
third. Texas was outranked only by Cal- 
ifornia and New York in transport pilots, 
A considerable portion of the aviation 
activity of Texas is centered around Dal- 
las and Fort Worth but other sections of 
the State are showing rapid progress. 


Louisiana and Arkansas, other South- 
western States are showing some activity 
in the aviation field also and if figures for 
these two States should be added, the per- 
centages for the Southwest area would be 
increased somewhat. Figures for these 
two states are not used here because these 
two states taken individually do not rank 
among the leaders. With inauguration of 
new lines and increased activity on al 
ready established routes, these two States 
will enhance their position in the ranking 
with the other States. 








STATUS OF AIRCRAFT, PILOTS, AND MECHANICS IN KANSAS, MISSOURI, OKLAHOMA, 
TEXAS, AND THE UNITED STATES 
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$5,000,000 WORTH OF NEW BUILDINGS UNDER CONSTRUCTION AND PLANNED 
1. Federal Building. 2. Central Y. M. C. A. (Anton Korn, Architect). 3. “The Village’, ultra-modern shopping district in Highland Park for 
Flippen-Prather Realty Company (Fooshee & Cheek, Architects). 4. Athletic Stadium to be built by State Fair of Texas, to seat 80,000 (Mark 
Lemmon, Architect; Gavin Hadden, Consulting Engineer). 5. Theater for Oak Cliff Amusement Company (W. Scott Dunne, Architect). 6. Volk 
Bros. Company (Herbert M. Greene, La Roche & Dahl, Architects). 7. Southwest Vocational School. 8. Dreyfuss & Son. 9. Warner Bros. Pic- 
tures, Inc. 10. Annex, A. Harris & Co. department store (Lang & Witchell, Architects. ) 
(Illustrations courtesy Industrial Dallas, Inc.) 
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losing the Gaps 


By R. A. Thompson 


Consulting Highway Engineer, Dallas Chamber of Commerce 


ALLAS COUNTY has the best 
system of highways, both State 
and County, of any county in 
Texas. Of the 195 miles of State 

highways in Dallas County, all are paved 
with brick, concrete or asphalt. Of the 
1650 miles of county roads, 1390 miles 
are well gravelled and a considerable por- 
tion is topped with asphalt. 

It is not within the county limits, how- 
ever, that the motor traffic leaving and 
passing through Dallas has difficulties 
during inclement seasons. On five of the 
ten cardinal highways entering Dallas the 
traveler at the county line and in the 
adjoining counties, is confronted with 
mud gaps which are negotiated with dif- 
ficulty or become almost impassable dur- 
ing extended periods of wet weather. 
These gaps extend from 7 to 10 miles in 
adjoining counties and generally connect 
again with pavement before the next 
county seat is reached. 


This condition which has obtained with 
respect to Dallas traffic in the past has 
become more acute as highway improve- 
ment has progressed in other counties 
through which Dallas’ main traffic routes 
pass, and the rapid increase of motor traf- 
fic has emphasized the necessity for rem- 
edying the situation as promptly as pos- 
sible. The demand for a connected sys- 
tem of permanent all-weather roads 
reaching out into different parts of the 
state is now one of the paramount is- 
sues with which the people as a whole are 
concerned. 

Some three years ago the Dallas Cham- 
ber of Commerce through its Highway 
Committee, began an active campaign for 
the closing of the gaps in the highways 
adjacent to Dallas County. The aid and 
cooperation of the State Highway Com- 
mission was solicited and their response 
was so prompt and positive that today 
work upon all of the five gaps mentioned 
is well under way with the prospect that 
by the end of 1931 all of them will be 
closed with first class pavement. 

The main difficulty met with was the 
financing of the necessary improvements. 
Adjoining counties in which these gaps 
were located had already exhausted their 
financial resources on their own highway 
systems and were unable to furnish the 
aid usually required under the present 
method of building State Highways. 
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Dallas County could not spend money 
outside of its own limits to carry on the 
work. It therefore has been necessary for 
the State to advance the required funds, 
charging the counties with the ordinary 
pro-rata to be paid when funds were 
available in the future. 


The most noted of these mud gaps is 
the Forney Gap on U. S. Highway 80 in 
Kaufman County. Its fame extends from 
Florida to California. Highway 80 is the 
main southern national traffic route across 
the United States extending from Savan- 
nah to San Diego. Thousands of tourists 
annually pass over this highway. To 
them the name of Forney Gap is anathe- 
ma. The Highway Commission has now 
completed the grading and bridges on an 
entirely new route for this highway on 
the north of the Texas and Pacific Rail- 
way and its paving with concrete is sched- 
uled for this year. With the exception of 
a small contribution from the Forney 
Road District, the cost of this entire work 
will be borne by the State, including the 
very costly bridge across the East Fork of 
Trinity River. 

The 9-mile Ferris Gap lies in Ellis 
County and is a section of U. S. Highway 
75, the main north and south national 
route in Western Central United States, 
extending from Winnepeg to Galveston. 
This route is more nearly completed, as a 
paved highway, than any other north and 
south traffic route across the country. Re- 
markable progress has been made with its 
improvement during the past three years 
and its completion throughout its entire 
length in Texas is promised for 1931. 
Numerous difficulties were met with in 
promoting the construction of the Ferris 
Gap, all of which have been overcome to 
the extent that the prospects are fair that 
this Gap will be eliminated by the time 
the remainder of the route to the Coast is 
paved, 


The next route of major importance to 
Dallas is State Highway No. 6 to the 
Southwest, reaching to Waco, Austin, 
San Antonio and the Rio Grande Valley. 
In Ellis County at the Dallas County 
line, 7 miles of impassable mud, known as 
the Red Oak Gap, has long confronted 
the traffic in this direction, and stood as 
a barrier during wet seasons. The black 
waxy soil which has made Ellis County 
one of the foremost agricultrual counties 


of the State is ill adapted to highways 
with unpaved surface. Recognizing the 
importance of this route as an outlet for 
trafic from Dallas, the Highway Com. 
mission has advanced the funds necessary 
for its construction. The grading and 
bridges on an entirely new location, much 
more direct and safer than the old route, 
are now completed and contracts for 
paving will soon be let. Concrete paving 
is now being laid on the remainder of 
Highway 6 in Ellis County, west of 
Waxahachie, and when the Red Oak Gap 
is paved, Dallas will be situated on a con- 
tinuous hard-surfaced road from Texar- 
kana to Laredo. 

The recently designated extension 
U. S. Highway 67 from Dallas to Pre 
sidio will form a part of a great interna: 
tional route from Northeastern United 
States via St. Louis through Dallas to 
Mexico. The first unpaved section of this 
highway, 14 miles long, lies in Ellis 
County just west of the Dallas County 
line and is known as the Midlothian 
Gap. The Highway Commission has in 
the past maintained this Gap with grav 
el, making it fairly passable during wet 
seasons, otherwise the traffic from this 
section of the State would at times have 
been entirely cut off from the South: 
west. Recently five miles of this Gap, 
from Dallas County line to Midlothian, 
was topped with asphalt, which has 
placed it in good condition. Plans for 
completely reconstructing the remaining 
9 miles are now well under way, with 
good prospect for it completion during 
1931. 

From the Nortwest, U. S. Highway 77 
enters Dallas coming from Sioux City, by 
way of Oklahoma City, Gainesville and 
Denton. In Denton County, just north 
of the Dallas County line, lies the ur 
paved Louisville Gap, about 9 miles long, 
which has been the bane of autoists for 
many years. Due to its impassability dur 
ing wet seasons, it has lost to Dallas many 
thousands of tourists. In 1929 the High 
way Commission agreed to advance funds 
for the improvement of this Gap. The 
grade and bridges are now completed and 
paving will be placed in the near future. 

Highway building is at best slow and 
tedious and many obstacles must be over’ 
come before the desired end of a paved 
highway is obtained. Where county 

(Continued on page 21) 
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THE HUMAN INGREDIENT 


killed ph ist \| 
As the skilled pharmacis aie y ace the cake pee aioe 
various ingredients of the physicians prescription, he HOUSE ORGANIZATION 








comes to the one vitalizing element . . the one potent EP ae gen gf gab 

thing for which all the other parts are but vehicles . . without ye F mans tone ae 
which the remedial tonic would be but so much futile liquid. on eee ee 
: . aes ’ : : Miss M. B. Hughey, secretary- 

In the production of effective printing there is an ingredient treasurer; Travis Campbell, presi- 
; . pe : . dent and general manager; Ro- 
which, when mixed with inanimate, lifeless type, paper and land L. Howell, vice-president 
: ’ P and assistant manager; C. E. 
ink, arrests the attention of the reader's restless eye, causes a Berryman, manager, Texas Type- 
“ns f setting Co.; E. C. Barrett, copy 

message to stand out vividly and a thought to be implanted and layout, Texas Sales Circular 
; e ae . ; Co.; J. Russell Smith, manager, 
indelibly on the mind. That vitalizing ingredient is the human Texas Sales Circular Co. Second 
‘ ; row—L. P. Staley, composing 

factor of trained minds, skilled hands and practiced eyes. room foreman, Texas Sales Cir- 


cular Co.; E. Brown, rotary press 
foreman; G. R. McGrew, press- 
room foreman; Miss Mabel Mat- 
thews, cost clerk and PBX operator; Mrs. Lona Cardwell, bindery forelady; Miss 





P Henry Etta Jeanes, linotype operator; Leonard Bryant, apprentice, composing 
Gs room; Bill Cogburn, apprentice pressman; Kelly Matthews, bindery; W. R. McDon- 
Sl ald, compositor. Third row—L. W. Pyle, linotype operator; Harry Painter, linotype 
ey operator; W. H. Williams, rotary pressman; J. E. Wright, compositor; A. R. Dud- 
Cif ley, composing room foreman; Paul Ingram, pressman; H. M. Clark, bindery 


foreman; C. G. Morris, pressman; D. A. Motley, stereotyper; Dubois Haden, 
apprentice, composing room; John Ashmore, stereotyper; J. E. Sutton, compositor. 






TEXAS PUBLICATION HOUSE, Inc. 


Printing Interests of R.C. Dyer & Company Acquired April, 1930 
2500 McKinney Avenue at Fairmount — Dallas, Texas 


Telephone Seven—Eleven Seven Four 
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EDITORIALETTES 





The Post Office Department is compensated somewhat for the free mai] 
it carries for its officers by collecting handsomely from would-be officers 
mailing out their campaign literature. 


* * * 


The head of a Dallas employment agency was discussing the employ. 
ment situation here. “The so-called white-collar employes are suffering 
most severely. We do not have a great deal of trouble in placing day la 
borers but there is a great deal of trouble in finding work for the ‘general 
office’ man.” Labor-saving office quipment, mergers and the ever increasing 
number of women in offices were reasons given for this situation. 


* * 


A recent national magazine article urging employers to allow their 
stenographers a few moments off each afternoon for a refreshing drink 
seems to have been read by many Dallas executives, judging from the num- 
bers that can be seen around three o'clock in downtown drug stores. 


* *  * 


The canning industry seems to be keeping abreast with the times. 
Canned juices from oranges, kraut, tomatoes, grapefruit, lemons and the 
old favorite grape are to be found on grocery shelves. Vitamins A to Iz 
zard are much in demand. A physician credited this to the knowledge 
gained by parents of modern babies. 


* * * 


Miniature golf courses may be seen in almost any part of the city. A 
salesman whose territory carries him all over the state says that there are 
few towns of 5,000 or more in Texas without at least one course. Ingenw 
ity in laying out the courses seems to determine their popularity. 


* * * 


A department store in Nebraska uses a pass-word exchange between 
clerk and customer for identification in case of a “charge and take” trans 
action. The customer chooses the password and this is placed in a card 
index conveniently located. 

* * * 


Two hotel men were discussing a recently invented golf ball whose in 
ventor claimed it would return to the driver and make practice driving a 
real pleasure. “We'll have to get that fellow to work on hotel towels” one 
of them commented. 

* * * 


Someone has charged that lunch counters are ruining the health of the 
American business man, claiming that he rushes from his office to the 
counter, eats in five minutes and rushes back to his desk. It has been noticed, 
in Dallas at least, that while he may rush to the counter and rush through 
his meal he does not hurry back to the office. Instead he walks a few blocks, 
admires the show windows, appraises construction method, discusses pol’ 
tics or some other timely subject on the corner and gets back to his desk 
anywhere from five to fifteen minutes late. This is true of stenc graphers 
and clerks. Dallas salesmen are optimistic indeed who hope to make any 
worthwhile calls between twelve and one o'clock. 


DALLAS 
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HADOWS in your store mean 
the lighting is inadequate. 
Failure to give your customers 
the opportunity of seeing the 
merchandise you have on display 
means fewer sales and a conse- 
quent curtailment of revenue. 


Correct illumination is one of 
the most economical means of 
advertising available to you. Not 
only does it give your customers 
the opportunity of seeing the 
goods they seek, but gives you 
the opportunity of displaying 
many other interesting items 


. / 


p he the Shadow 
of CURTAILED REVENUE 
from Your Cash Register! .... 





The intensity of illumination of the 
ground floor of a department store was 
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to remind them of their need. 


Lighting considered sufficient 
a decade ago has grown obsolete 
in many instances. Merchants 
find the complete illumination 
now recommended necessary to 
meet the intense competition 
characteristic of this age. 

This company retains experi- 
enced lighting engineers to co- 
operate with you in planning 
your illumination. There is no 
charge. Take advantage of this 
service. Dial 2-9321 and ask for 
**II1lumination, please.” 


raised from 3'/, foot-candles to 15 foot- 
candles. The result was... 
38% increase in customers 
11% increase in sales 
29% increase in average sale 


DALLAS POWER & LIGHT CO. 
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CENTER 








eeee Is the most 

advantageous distributing 

point in West Texas . . . affording 
the manufacturer, wholesaler and 

distributor quick and economical con- 

tact with the Southwest’s newest and 
fastest growing empire. 










Three trunk line railways with six 

outlets, three air lines and five 
motor lines make Sweetwater 
the center of West 
Texas transportation. 























A GUIDE TO INDUSTRIAL OPPORTUNITY 











Unusual opportunities await many industries interested in 
serving this new $100,000,000 market in West Texas. And 
here are 10 big reasons why Sweetwater is the Distributing 
Center-—excellent shipping facilities . . . Lower freight rates 
from manufacturing centers . .. Fine farming’ and livestock 
lands . . . Low power rates . . . Unlimited warehouses and 
trackage . . . Proximity to oil fields ... Modern Office Build- 
ings .. . Good Hotels .. . A-1 rated public schools . . . Ideal 
living conditions. Send for new statistical booklet. 


BOARD OF CITY DEVELOPMENT 


SWEETWATER, TEXAS 




















We have very desirable office space ch The service 
; ve ir Falls b 
arranged with warehouse or exhibit Sea Ny Ne Pesca A 


space adjacent thereto. | HE forty yeas 
nh Be si ° 








experience 







facilities 
unequalled 
in the South 













Dallas Transfer & Terminal Warehouse Co. 


SECOND UNIT, SANTA FE BUILDING DALLAS 
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J. A. Rodgers Company 
Organized 


The organization 
of J. A. Rogers 
Company as succes. 
sors to Baron Bros, 
Millinery Co., pio- 
Southwestern mill 
nery importers and 
manufacturers of the 
Dallas market, was 
announced July 1, 
J. A. Rogers, who 
has been associated 
with the firm since 
its organization in 1930, in the capacity 
of secretary-treasurer during the last 
eighteen years, becomes president and 
principal owner of the company. 


The company is reorganized as one of 
the foremost millinery concerns in the 
United States, and does business with re- 
tailers throughout several states in the 
Dallas trade territory. They are direct 
importers of millinery and raw mater- 
ials from which ladies’ hats are made. 
They manufacture in Dallas approxi 
mately 75 per cent of the merchandise 
they sell. 


The J. A. Rogers Company will oc- 
cupy three floors of the modern fireproof 
building in the heart of the wholesale 
district at 915 Jackson street and will 
give employment to 100 persons or more. 
The company has the first hand block: 
ing department, by which means hats 
of the finer grades are made, in the 
South. 

Mr. Rogers, the president, long has 
been a leader in the Dallas market, as 
well as in the state and national millinery 
associations. He is past president of the 
National Millinery Association and also 
past president of the Wholesale Mer 
chant’s Association of Dallas. 





Measured by the electrical output 
yardstick, business conditions in Texas 
are eight times as good as the average 
over the United States. For the last three 
months Texas’ electrical output gained 
8 per cent against an average over the 
United States of 1 per cent. 


LIVELY LID 


A near-sighted man lost his hat in a 
strong wind. He gave chase. A woman 
screamed from a near-by farmhouse: 

“What are you doing there?” 

“Getting my hat,” he replied. 

“Your hat,” exclaimed the woman. 
“That's our little black hen you're chas 
ing.”"—Santa Fe Magazine. 


DALLAS 
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The massive cyclorama, 
“The Battle of Gettysburg”, 
the premier attraction of the 
recent Sesqui-Centennial Ex- 
position at Philadelphia, and 
historical spectacle which over six million people in the United 
States have already witnessed at world and national exhibitions, 
will be featured at the Texas State Fair this year. 

Dallas is indeed fortunate in securing this wonderful exhibit, 
and this will be the first time it has ever been shown at a State 
Fair. This will positively be the last appearance of this cyclo- 
rama before the World’s Fair at Chicago in 1933, under the 
terms of the exclusive contract closed by the Fair officials. 

This enormous exhibit will be housed in a specially con- 
structed building, just opposite the Old Mill ride, in the State 
Fair Grounds. The building will be 400 feet in circumference, 
and 65 feet high—as high as a five-story building. T'wenty 
miles of battlefield will appear in reality directly before the eyes 
of the visitors. Elaborate electrical and noise effects, together 
with sky and terrain designing, create of the mighty spectacle 
something to ever be remembered. The first line of the pano- 
rama is solid pressed steel figures. Over eighty thousand char- 
acters appear distinctly in the cyclorama. Nothing comparable 
to this offering has ever been shown in the state of Texas 
before. 

The Battle of Gettysburg Cyclorama was painted by Paul 
Philippoteaux, celebrated French painter, who, with sixteen 
other artists, worked for more than two years on the produc- 
tion. Heretofore it has only been exhibited at Expositions in 
Pittsburgh, Buffalo, London, England, St. Louis, San Fran- 
cisco, Seattle, Charleston, Nashville, Jamestown, and Phila- 
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Crowds waiting in line to 


gain admission to Battle 






of Gettysburg Cyclorama 





at the Sesqui-Centennial 
Exposition at Philadel- 
phia. This mammoth 
building is to be repro- fr 
duced in full detail at the 
Texas State Fair Grounds. 


State Fair of Texas Books Famous 
“Battle of Gettysburg” 
Cyclorama 


Dallas Fair Visitors will have 
opportunity of seeing outstand- 
ing International Attraction 







delphia. It has drawn greater 
crowds in the southern cities 
than any other sections. It is a 
life-like portrayal of the fa- 
mous Civil War battle, his- 
torically correct, and thoroughly replete in its entirety. Teach- 
ers, educators, and historians praise the authenticity of the 
picture. Over one hundred thousand children paid admission 
to see it at the Philadelphia Centennial. 


The cyclorama cost over $120,000.00 to build, and it will 
be reconstructed at Dallas identical as at Philadelphia. ‘The 
Premium on the Insurance Policy to cover it while in Dallas 
will amount to over $4,500.00. It was necessary to post a 
guarantee of $30,000.00 to erect the building and cover all 
the expenses of transporting the cyclorama to Dallas. It is es- 
timated that no less than fifteen to twenty per cent of the total 
attendance of the State Fair this year will take advantage of the 
opportunity to view this great world-known panoramic repro- 
duction. 


The contract for the building has been awarded to the Jop- 
ling Construction Company, and the work will be well under 
way by July 20th. The legal negotiations have been conducted 
by the law firm of Whitehurst & Whitehurst. The Cyclorama 
Exposition Committee has received wonderful support in rais- 
ing their Guarantee Fund, among the names of which are 
noted most of the leading civic and business leaders, professional 
men, and prominent educators and presidents of local patriotic 
organizations. E. L. Lowman is General Manager in charge 
of the business offices, which have already been established in 
the Emergency Hospital Building at the State Fair Grounds. 
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«“ IMPORTANT NEWS 





Tuesday, 


The first of the two Chamber of Com- 
merce one-day good will trips for this 
summer will be to Denton on July 29th. 
James K. Wilson, chairman of the Com- 
mittee extends a most cordial invitation to 
all Chamber members to visit our progres- 
sive sister city. Luncheon for the Dallas 
party, which is expected to reach 250, will 
be at the College of Industrial Arts with 
the Denton Kiwanis Club and Chamber 
of Commerce. 


Goodwill Trip to Denton on 


July 29th 


The trip will be made by Interurban, 
leaving at 8:15 a. m. and returning late 
in the afternoon. The tickets are $3.50, 
covering transportation, luncheon and pro 
rata expense of band, souvenirs, hat band 
and other incidentals. They may be se- 
cured from Z. E. Black, secretary of the 
Committee, at the Chamber of Commerce, 
or from any member of the large com- 
mittee on ticket sales, of which Kemp 
Burge is Chairman. 





Total (Dallas proper) - * $15,157,796 


*Includes Public Utility Construction. 





WATCHING DALLAS Grow 


Month by month, in this column, will be recorded the growth of Dallas 
as shown by the available statistical information. 


BANK CLEARINGS BANK DEBITS 

1929 1930 1929 1930 
January - - - + $265,365,726.24 $207,852,872.08 $287,306,000 $249,792,000 
February . - . 220,677,360.88 177,426,932.40 235,300,000 210,891,000 
March - . . * 243,485,065.89  190,336,355.97 271,141,000 280,475,000 
April - . . . 228,307,179.67 173,552,526.66 248,497,000 237,646,000 
May - . . - 216,624,833.08 169,373,159.89 233,971,000 204,548,000 
June - ’ . . 195,818,474.36  161,405,438.23 217,138,000 192,763,000 
July - a . + 216,056,756.41 223,645,000 
August ’ . - 220,008,508.00 237,562,000 
September - - - 261,650,607.88 267,590,000 
October . - - 305,794,072.78 334,837,000 
November . - + 242,138,337.39 283,386,000 
December - . . 265 ,860,631.04 293 643,000 


Total - - ¢ $2,881,787,579.62 
BUILDING PERMITS POSTAL RECEIPTS 
1929 1930 1929 1930 
January . - . -$ 880,455 $ 535,830 $ 328,109.57 $ 329,647.47 
February - - . . 467,022 589,012 326,162.35 327,262.42 
March . - ° - 1,708,728 795,645 357,601.65 327,534.36 
April - - . 1,294,212 1,034,935 325,033.60 334,307.28 
May - . - . - 550,880 569,997 345,126.00 322,891.54 
June . - - . 469,550 664,975 295,462.39 299,792.10 
July . - . - ‘ 416,940 298,382.42 
August . . . . 501,331 325,046.00 
September . . - - 768,992 346,611.40 
October . - . . 1,651,175 392,430,17 
November ’ . . ’ 531,217 355,921.10 
December - . . - 532,714 429,275.32 


GAS METERS TELEPHONES 

1929 1930 1929 1930 
January ’ . - . - 66,401 66,909 68,752 69,340 
February - - . . 66,480 67,048 68,752 69,390 
March - - - - - 66,520 67,099 68,902 69,440 
April - . - - - 66.601 67,041 68,962 69,492 
May - - - , . - 66.652 67,090 69.021 69.536 
June . . - . . 66,681 67,111 69,048 69,552 
Sly ee ee OAS 69,113 
August ‘ . ’ . - 66,764 69,180 
September - . . . 66,802 69,230 
October ’ . - . - 66,831 69,264 
November ’ . . - 66,851 69,294 
December - ’ . . - 66,880 69,301 


$3,133,816,000 





$4,025,062.35 


h.. 
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Baron Hat Company 
Organized 


Two price levels featuring the two best 
and most wanted items in millinery, wil] 
be offered by the Baron Hat Company to 
merchants of the Southwest. The two 
items will be manufactured under the 
trade names of “Barondale” and “Co 
quette”. 

I. Baron is president of the company, 
which has factory and display rooms in 
the Wholesale Merchants Building. Oth- 
er officers of the company are Arthur §, 
Baron, secretary-treasurer; Chick Bock, 
sales manager; Alfred Ben, factory super- 
intendent; Ruth Hogan, head designer; 
and Vivian Stephens, house saleswoman. 

“By concentrating so thoroughly on 
two lines of hats we will be able to pro- 
duce millinery more speedily and more 
eficiently, resulting in lower operation 
costs which we hope to pass on to the re- 
tailer and the consuming public,” Mr. 
Baron explained. 


New Branches 


Concerns of sectional or national prom: 
inence that placed facilities in Dallas dur- 
ing June include the following: 

John Wanamaker, New York, N. Y. 
Sporting goods department; Southwestern 
sales representative, Bob Ramsay, 5238 
Monticello Avenue. 

Prudential Casualty & Surety Com- 
pany, St. Louis; Miller & Dorough, Santa 
Fe Building, State Managers. 

General Insurance Company of Amer: 
ica, Seattle, Wash.; Miller & Dorough, 
Santa Fe Building, State Managers. 

Brunswick Radio Corporation, New 
York, N. Y.; distributing branch, 4us 
Park Avenue (Warner Building), F. S. 
Binger, Branch Manager. 

Cambridge-Wheatley Company, Cin 
cinnati, Ohio; tile manufacturers; South: 
western sales and distributing branch, 
2405 South Harwood St., John H. Mc 
Cray, District Manager. 

Crispette Confections Manufacturing 
Company, Miami, Florida; 4536 Travis 
St., W. K. Brokaw, Manager. 

Hercules Equipment Company, 2813 
Commerce St.; bodies. 

American Food Products Co., Cincin- 
nati, Ohio; 100514 Main Street. 

National Fidelity Life Insurance Co., 
Kansas City, Mo.; 427 Wilson Bldg. 


DALLAS 
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National Peanut Corporation, retail 
sore at 1519 Main Street. 

United States Casualty Co., New 
York, N. Y.; 1821 Young St. 

McGaugh Hosiery Company, sales of- 
fce, 1313 Southwestern Life Bldg. 

Standard Seating Company, sales office, 
812 Allen Building. 


Keeping Up with Busy 
Dallas 


Roy Cowan, president of the South- 
west Printing Company, was elected 
president of the Dallas Advertising 
League at a recent meeting. Charles 
Bennett Mills and W. C. Grant were 
elected vice-presidents and John Murphy, 
secretary-treasurer. 

J. N. Mancill has been appointed as- 
sistant cashier of the Dallas National 
Bank, succeeding Griffiths Carnes, who 
has been appointed cashier and executive 
manager of the Commercial National 
Bank at Brady. 

R. B. Knight has opened a Men’s 
Clothing Store at 1008 Main street. 

The Pig’n Whistle Sandwich Shops, 
Inc., has opened a sandwich shop at 1335 
Zangs Boulevard under the management 
of Frank Tarleton. 

Theo. E. Jones has been appointed 
city secretary of University Park. 


Air Mail Increases 


Air mail poundage out of Dallas con- 
tinues to show a steady increase despite 
the usual summer slackening of business. 
National Air Transport, Inc., air mail 
operators out of Dallas, carried 3,422 
pounds of mail originating in Dallas in 
June, 1930, as against 2,450 pounds in 
June, 1929, an increase of approximately 
1,000 paunds, or 40 per cent. 


Kind Words 


Under the heading “18-Carat Hos- 
pitality” Stephen I. Miller, executive 
manager of the National Asociation of 
Credit Men, put his stamp of approval 
on Dallas as a convention city. 

“Dallas came through royally, and the 
35th annual convention (in May) passes 
into history as a thorough-going success 
—the entertainment features were ad- 
mirably planned and carried out — the 
affair was completely successful—of real 
Texas flavor was the hospitality which 


the Dallas hosts and hostesses dispensed 
—unforgetable experience,” are extracts 
from a bulletin issued to credit men all 
over the nation at the close of the con- 
vention. 


First In Parks 


Dallas leads all United States cities, re- 
gardless of size, in the number of play- 
ground parks showing free moving pic- 
tures and maintaining swimming pools 
for children, it is announced by the di- 
rector of city parks. This summer twenty- 
nine parks are presenting free movies and 
twenty-seven pools are kept open. 


Free moving pictures will be run until 
September 1. The 1930 schedule of pic- 
tures is arranged so that a program is 
given three nights each week at each of 
the twenty-nine parks. This allows each 
park a program every other night. The 
pictures scheduled for the summer are 
better than ever and large attendance has 
been had at the free movies since they 
were started June 2, according to the park 
director. 

All pictures are previewed by a com- 
mittee of the Parent-Teacher Association. 
Educational features, such as geographic- 
al, scenic and animal films, form the main 
part of each picture program, and com- 


edies and action dramas are additional 
attractions. 

Pictures are shown at the following 
parks: Colonial, City, Fair, Lagow, Park- 
view, Randall, Buckner, Exall, Garrett, 
Oak Lawn, Pike, Trinity Heights, Win- 
netka, Marsalis, Cliff, Cole, Cochran, 
Fretz, Mexican, Hall, Wheatley, Exline, 
Alamo, Rosemont, Roberts, Cowart, Lida 
Hooe, Lisbon and Negro. 


Begin Work on Stadium 


Work is well under way on the new 
45,000-seat Stadium at the State Fair of 
Texas, according to T. E. Jackson, presi- 
dent of the State exposition, and the huge 
bowl will be completed in ample time for 
the three major football clashes scheduled 
for the 1930 exposition. 

The stadium, when completed will rep- 
resent a cost of more than $300,000, and 
will be the largest in the entire South. 

Crews are now at work day and night 
on the stadium. 

The huge bowl is being constructed 18 
feet in the ground. This is the level of 
the playing field. The 46 rows of seats 
will rise from this level to twelve feet 
above the ground. There will be thirty 
rows of seats below the surface level and 
16 rows of seats above. The seats will be 
built on the slope from the field. 





New Manufacturing Plants - - 
Wholesale and Distributing 
Retail - - 


Miscellaneous - 


Branches of Sectional or 
National Concerns - - 

Estimated Number of Employes, 
All New Concerns - - 

Estimated Annual Payroll 





INDUSTRIAL SUMMARY 
for JUNE, 1930 


New Concerns 


$394,200 $3,702,000 $4,096,200 


Previously Total for 








April Repo-ted Year 
6 45 51 
9 99 108 
21 a7 98 
19 121 140 
35 342 397 
3 116 129 
219 2,049 2,268 
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The Frog in the Well 


By Will C. Grant 


HE story is told of a frog who lived in a well. For many 

years this frog had lived in the well and was quite con- 

tented. There was water and food enough. He had his 

wife and children with him. He was Lord of all his 
world. Far over head he could see a patch of blue sky but for 
him there was no existence, no world outside his well. 


Then one day a bird circling over head alighted at the edge 
of the well. 


“Who are you,” said the frog, “and where did you come 
from?” 


The bird told him that he had come from the air and then 
described the great world, the numerous countries, and the 
magnificent cities he had seen. 


But the frog said no it couldn’t be. “I have lived here forty 
years and I have never seen ‘anything like what you describe. 
It can’t be so. I don’t believe it.” 


The bird twitted and flew away leaving the frog to his 
hole in the ground. 


Now the people of this age are in danger of becoming like 
the frog. We are so intensely busy with our own personal 
affairs and the relentless drive to get ahead that we are living 
in wells of our own digging. We know little of the problems 
of our next door neighbor. The highly specialized age in 
which we live tends to isolation despite all of our modern 
methods of communication. Specialization brings isolation 
and isolation, misunderstanding. 


We know little about the services which are brought to us 
daily and hourly, and little about the organizations which make 
these services possible. 


But there is hope for us in the field of advertising. This 
great industry or profession which has grown to such astound- 
ing size within recent years, is helping to break down these bar- 
riers which the necessities of modern life are erecting between 
individuals, between sections and between nations. We see 
organizations of all kinds, as well as cities and even groups of 
counties, attempting to reach the people with information which 
will bring understanding, and develop both good will and com- 
merce. Consequently, one of the great functions of this magic 
instrument called advertising is to quicken sympathy and cul- 
tivate friendship. 


While public utilities have a product to sell and a service to 
render, both of which require advertising, they also have a 
peculiar relationship to the public, the success of which is 
significantly dependent on advertising. The people, in a meas- 
ure, through their elected representatives, are co-partners and 
managers of our public utilities. They have a weighty voice in 
shaping the rates for public utility service. It is essential, there- 
fore, that they should be made acquainted with the elements of 
cost of these services, with the purpose which guides these serv- 
ices and with the problems which must be solved in efficiently 
rendering these services. 


For instance, in the natural gas business the product which 
a customer buys and the means by which it is served are prac- 
tically invisible. To most people the methods of producing, 
transporting and distributing natural gas, therefore, are a mys’ 
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Advertising Manager Lone Star Gas Co. and Affiliated Companies 





tery unless advertising steps in to change the mystery to an up- 
derstandable reality. People sometimes fear mysteries. 


The difference between the cost of gas at the well and the 
cost at the consumer’s burner would appear to be wide until the 
consumer is acquainted with the numerous activities, the large 
organization and the constant planning necessary to bring this 
product from distant fields and have it ready any how. of the 
day or night that the customer demands it. Without the medj- 
um of advertising it would be very difficult to present these facts 
to the people. 


Between the well and the burner numerous elements of cost 
enter into the vast range of activities known as natural gas 
service. Gas companies must be continuously on the search for 
more gas, and they are faced with the depletion of fields and 
wells and also with the cost of drilling dry holes. It requires 
many thousands of dollars to drill a gas well and even when gas 
is secured, the real task of transporting and distributing it has 
just begun. 


Field lines must be built to gather the gas; long distance high 
pressure pipe lines must be constructed to transport it hundreds 
of miles to the distant cities. As the line ages, maintenance and 
repair costs continually increase, and in addition, pipe line 
walkers must patrol the lines, maintenance crews must be held 
in readiness to make repairs, and routine inspection must be 
made for leakage. 


Maintenance of constant pressure over the system to meet the 
peak demands in winter requires large compressor stations to 
boost gas over the long distance lines, and these stations employ 
engineers and helpers and cost the larger companies hundreds of 
thousands of dollars yearly in operating expenses. A private 
telephone system must be maintained to keep in touch with pres 
sure men in the field, line walkers, compressor stations, mainte- 
nance crews and the company’s gas dispatchers at the central 
offices. Moreover, the company must maintain regulator and 
measuring stations in order to step down pressures so gas can 
be distributed in the city mains. 


The local distributing company must construct city mains, 
and extend them to new sections of the city and having done so 
must keep them in repair. Other items of cost are the mainte- 
nance of regulator stations, free home service, free industrial 
service and the numerous activities connected with maintaining 
a large organization. All of these activities should be made 
known to the public so they can understand the business which 
serves them. 


If in this modern age, it still be true that “the hand that 
rocks the cradle rules the world”, it is equally true that the 
hand that rules the advertising may rock the world. And also, 
while speaking of rocks, informative advertising may prevent 
much rock throwing. 


When President Hoover last winter was taking stock of in- 
dustrial progress that would tend to stabilize general business, 
the utilities topped the list of contributors to this stabilization. 
Their payrolls support upwards of 5,000,009 persons, counting 
the dependents of employees. Additional millions of persons 
draw an income from investments in them. Protection of these 
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industries is a responsibility, and adver- 
rising pays an important part in carrying 
jut this responsibility, since ful pubic 
understanding of the utilities and of 
their business is the only protection they 
need. 

Advertising aids in dispelling many 
nyths. There are the myths about “ex- 
rtionate rates to produce dividends on 
watered stock”, the myth about monopo- 
lies, the myth that utility rates are higher 
than necessary and that the companies are 
always seeking excuses for raising rates, 
the myth that utilities practically run 
themselves and that any politician is capa- 
ble of operating them, and many other 
equally fictitious ideas. These cobwebs 
of misunderstanding can be dispelled to a 
large extent by adequate advertising pre- 
senting the facts about the business. Take 
the one about monopolies. The natural gas 
business is at all times in the keenest com- 
petition with other fuels and it has no 
monopolistic advantage in the everyday 
commercial significance of that word. Few 
people would know of this competition 
unless it were announced through adver- 
tising columns. Advertising can flood 
light this phase of the business for the 
people, as well as many other phases, to 
the advantage of all concerned. 


Thus we see that advertising becomes 
as necessary in the conduct of our com- 
plicated modern world as are the services 
and products that advertising helps to sell. 
By informing us, it helps to prevent this 
constant tendency toward isolation and 
pulls us up out of the wells we are etern- 
ally digging in our own little daily affairs. 
Consequently, those who have advertising 
space to sell should be in the position of 
counsellors to prospective customers and 
should aim to sell them only that type and 
quantity of space which is suited to their 
particular needs. 


Trinity Levee Inspected 
by Jaycees 


Jaycees were guests of the Trinity 
River Reclamation District on an inspec- 
tion trip through the levee districts. Led 
by guides, Jaycees gave the once over to 
one of the large dredges in operation, in- 
spected two of the new viaducts and the 
Kid Springs drainage basin. Barbecued 
chicken was served at the end of the trip. 


Texas had 7,021 farms electrically 
served from transmission lines at the end 
of 1929. This represented a gain of 1,- 
236 over 1928, but only 1.5 per cent 
of the 465,646 farms in the state. 
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JUDGMENT 
NOT MUSCLE 


DECIDES INTELLIGENT 


BUYING 


“Quality’’ is 
Judgment-Buying 
but “Price’’ is 
Muscle-Buying. 


RY to buy on price alone and see 
if you don’t have the tendency to 
become bullheaded, at the same 
time, trying to suffocate reason. It is 
the eternal battle of mind against 
muscle. 
It is reason that determines quality, the 
quality that means good copy, good 
layout, good printing, good co-opera- 
tion and full count. The Southwest 
Printing Company admits Dallas is the 
printing center of the Southwest and 
that it contains many good printers. 
But it also adds that it seeks a dominant 
position here through its efforts to ex- 
cell through judgment. The title, ““More 
than Printers” is our inspiration to give 
you printing that meets the quality re- 
quirements of sound judgment. This 
reasoning, as you can readily under- 
stand, is the constant approach to real 
economy. 


Southwest Printing Co. 


Cowan «» Van Huss «» Malone 


DALLAS 
Conveniently Located at 917 Camp Street 
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HARRY BENNETT 
(Successor to RAYMOND StupiIo) 
COMMERCIAL PHOTOGRAPHY 
2108 McKinney Ave. Phone 7-4906 
We photograph anything anytime 


The Pivotal Point 
of the 


Da.ias WHOLESALE MarKET 


WHOLESALE MERCHANTS 
BUILDING 


912 CoMMERCE STREET 


Space available in units 
of 500 to 3000 square feet 


The home of scores of wholesalers 
and manufacturers 


Phone 2-9288 
For Competent 
OFFICE HELP 


EMPLOYERS SERVICE BUREAU 
405 Santa Fe Bldg. 
8 Years in Dallas 








x Have you ever noticed how the 
advertising stays in DALLAS. 
There is only one good reason for 
this — “It stays because it pays”. 
Please telephone 2-5425 for our 
space rates. 




















Atlas Metal Buildings... . 


to fit the needs of every business. We 
build to your specifications — FIRE- 
PROOF metal warehouses, filling sta- 
tions, cold drink stands or any type 
building desired. 


ATLAS METAL WORKS 














Dallas, Texas 
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A Medern Mecca 


(Continued from page 5 ) 


season, gift goods week in September and 
the holiday goods season. 

Thus it is seen that Dallas merchants 
not only provide a complete market but it 
performs a definite service by making it 
possible for the retailer to obtain his sea- 
sonal merchandise when it is placed on 
the market, when specialties are being 
stressed. 

The Southwestern Style Show is a 
major factor in the building of the Dallas 
market. It is staged by men who have not 
only studied the trend of styles as exhibit- 
ed in other American markets and abroad 
but who have given especial study to 
Southwestern requirements. The buyer 
can get an accurate picture of what his 
customers are going to demand during the 
coming season by visiting the show dur- 
ing its three showings each season. This 
is a service that is much appreciated and 
the show never fails to play to a full 
house. 

A recent feature of the market, in fact 
it was started at the 1929 Fall Market 
Season, is a model store demonstration by 
a national authority on merchandising. 
Lectures on advertising, display, account- 
ing and credits are given for the benefit of 


buyers. 
a Lm ] 


He Didn't Know 


A dealer in west Texas carried Rastus 
Johnson during the spring and summer 
so that Rastus could make his cotton 
crop. It turned out to be a good year 
and Rastus had enough money to pay 
his account at the store and still have 
some left over. 

After paying his account, he went 
across the street and bought quite a lot 
of goods for cash. The dealer who had 
given Rastus so much credit learned of 
this and the next time he saw him said, 
“Rastus, I carried you all spring and 
summer and now you go across the street 
and buy stuff for cash. What’s the idea?” 

“Why, Mistah Boss,” replied Pastus 
in a surprised tone, “Ah didn’t know 
you-all sells fo’ cash!” 


HOUSE-BROKEN 
“Why does a red-headed woman al- 
ways marry a meek man?” 
“She doesn’t. He just gets that way.” 
Capper’s Weekly. 


TIME FOR FURS 
Niece: “Oh! isn’t the water cold?” 
Auntie: “Well, you will wear those 
flimsy bathing-suits.”"—Passing Show. 


| Business Men Approve 


The biggest bass, like the greenest 
pastures, are always farthest away. 


—don’t let worn-out tires keep you 
from going after them. 


There’s a Goodyear Tire for every 
car and every purse. 


Put your “Puncture Money” into 
new Goodyears. 


Downtown East Dallas 
1800 Young St. 3805 Parry Ave. 
7-3177 3-8115 
Oak Cliff 
235 W. Jefferson 
9-1118 








Business Administrations 
in Public Office 


HAL HOOD 


Sheriff of Dallas County 
Candidate For 
2nd Term 


Operates the Sheriff’s Office in a 
Business-like Manner 

He turned back $6,000 in fees to 
Dallas County Tax Payers. 

He has never been sued for grocery 
bills. 

He has handled more civil business 
than any Sheriff in the history 
of Dallas County. 


VOTE 
For A Successful Sheriff 
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Closing the Gaps 


(Continued from page 10) 

funds are not available to aid the state 
with construction, as has been the case in 
practically all of the Gaps referred to, the 
difficulties are increased. The State Nigh- 
way Commission has appreciated the sit- 
uation which has confronted Dallas 
County with respect to extending its 
paved State highways into adjoining ter- 
ritory and to other parts of the State and 
has been liberal in the contribution of its 
funds. If present plans carry, by the end 
of 1931 all of the Gaps adjoining WVallas 
County will be paved with asphalt or con- 
crete and be passable for traffic during all 
seasons. At the same time, which is just 
as important to Dallas’ interests, other 
Gaps more distant in the highways lead- 
ing to different parts of the State will be 
closed. 

Work on the Dallas-Northwest high- 
way continues rapidly. This project is 
largely the work of the Dallas Chamber 
of Commerce highway committee as it 
was through the efforts of that body that 
the right-of-way was obtained. 

The committee was very active in ob- 
taining the U. S. designation for an ex- 
tension of highway U. S. 67 from Dallas 


to Presidio, 
Ses 


New Accounting Branch 
Merger of the Peter & Moss, Dallas 


accountants and auditors, with that of 
Lybrand, Ross Bros. & Montgomery, was 
announced recently by officials of the two 
firms. 

The firm of Peter & Moss was founded 
by William P. Peter in 1906. Albert G. 
Moss became connected with the firm in 
1911 and J. F. Stuart Arthur in 1919. 
The firm has increased its clientele to the 
point where it is now said to be recog- 
nized as one of the leading accounting 
firms of the South. 

The firm of Lybrand, Ross Bros. & 
Montgomery was founded in 1898 by 
William M. Lybrand, T. Edward Ross, 
Robert H. Montgomery and Adam A. 
Ross, the latter now deceased. All of the 
partners have been closely associated with 
the development of the accountancy pro- 
tession in America during the last thirty 
years, 

Through this merger the clients of 
Peter & Moss will have the advantage of 
the facilities of the offices of Lybrand, 
Ross Bros. & Montgomery in New York, 
Philadelphia, Chicago, Boston, Newark, 
Baltimore, Washington, Pittsburgh, De- 
troit, Cleveland, Cincinnati, San Francis- 
00, Los Angeles, Portland, Seattle, St. 
Louis, a special tax office in Washington, 
D.C., and foreign offices in London, Paris 
and Berlin. 
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Steel Frame for Neiman-Marcus Building Fabricated and Erected by Mosher Steel & 
Machinery Company. Watson Company, General Contractors. 








Cathedral of style, an architectural triumph, the Neiman-Marcus 
Building is more than a beautifully appointed commercial edifice 
—it represents the spirit of the age—Beauty and Utility. 


The interior, beautifully appointed, friendly and restful, with 
elaborately decorated salons, emphasizes the feminine delicacy. 


The steel frame of the building contributes to its Beauty and 


Utility. 


Steel lends courage to design, inspiration to imagination—steel 
provides the kind of structure that can always be modernized 
—altered—its versatility makes steel the first consideration where 


. beauty is a factor. 























Right Here. 3 modern fac- 
in DALLAS tory, comparing 
favorably with any in the 

V country, devoted to the 
manufacturing of high class 
SHOW CASES 

& STORE FIXTURES for 

all Lines ot Merchandise 














“Before you build, know steel” 


SI aAgriERK 


Steel and Machinery Company 
DALLAS 

















From Manufacturer direct to you—at a 
saving in price and freight 


Adleta Show Case & Fixture Mig. Co. 


1900 Cedar Springs 








DALLAS 





Telephone 7-6098 
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NOISE! 


Noise—the clatter of typewriters, adding 
machines and other mechanical devices; 
the shuffling of feet and the hum of 
dictators’ voices grows in intensity in 
the average office because of hard reflect- 
ing surfaces of walls and ceilings. 


® ® 


Noise distraction breaks down nerve re- 
sistance, scatters attention that ought 
to be concentrated, increases blood pres- 
sure and is destructive to efficiency. 


@ ©@ 
“Cut out the noise,”"—promote health- 
ful, soothing, restful working conditions 
in your office with 
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S. W. NICHOLS COMPANY 


P. O. BOX 1107 PHONE 3-2166 
209-11 EXPOSITION AVENUE 


DALLAS, TEXAS 





























J. L. BURGESS L. E. ELLIOTT 
M. N. MAN O. D. BRUNDIDGE 
O. A. FOUNTAIN H. A. BATEMAN 
W. H. WHITE 
BURGESS, BURGESS, 
CHRESTMAN & BRUNDIDGE 
Attorneys 
1106-1112 Southwestern Life Bldg. 


General Civil Practice 





SCHOOLAR, BIRD & 
McCULLOCH 


C. H. Schoolar, C. P. A., President 
George H. Bird, Sec’y & Treas. 








Established in the Southwest 
Twenty-three Years 








AUDITS --- SYSTEMS 
TAX SERVICE 


Santa Fe Building Dallas, Texas 





Specialties— 
Corporations, Insurance, Machinery 
and Real Estate Practice. 
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Business Improving 


Confidence that the next six months 
- will bring definite improvement to the 
construction industry is shown in the 
mid-year survey by the Universal Aths 
Cement Company, a subsidiary of the 
United States Steel Corporation, in which 
responses have just been received from 
163 sales and technical representatives 
in 42 states. 


Of the company’s representatives, 124 
answered “Better” or “No change” ty 
the question “What are construction 
prospects for the rest of the year?” and 
only 39 answered “Worse”. “Better” 
led “Worse” 3 to 1 in the East, and 4 
to 1 in the South and the two wer 
nearly even in the Great. Lakes states, 


“We felt that reliable information on 
construction would come from these field 
representatives,” said B. F. Affleck, presi 
dent, in commenting on the survey, “he. 
cause they are in constant touch with 
architects, engineers, contractors, dealers, 
public officials and others who shape and 
execute construction programs.” 


In the highway construction field, 88 
representatives found the work ahead of 
last year, 38 found it equaling last year 
and only 31 reported evidence of decline, 
The biggest gains were reported in the 
East and the farm belt, with the smallest 
in the South. Street and alley paving 
was generally said to be under last year. 
In the public buildings field a substan 
tial majority stated work was as great as 
or greater than 1929. No immediate 
improvement in the residential field was 
anticipated. 


An employment situation question 
drew 35 replies of “Getting better,” 53 
of “Getting worse” and 72 of “No 
change.” The public was planning to 
take vacations as usual, 88 reported, 
while 71 reported vacation plans some: 
what curtailed. 


Little sentiment is shown either for 
or against the new tariff law, according 
to this survey. Districts “Pleased” by 
the tariff led those “Resentful” by a 
score of 28 to 18. Even in the South 
the sentiment was about equally divided; 
but the survey’s highest total, 108, went 
to the great American attitude, * Indiffer 
ent.” 


The first “teacherage” in Texas was 
built in Gaudalupe County, and Texas 
now leads all the states in their number 
and value with 1,293 for white and 37 
for negro teachers. The one at McAllen, 
costing $40,000, is the costliest, but the 
average cost is $1,160 for whites and 
$1,560 for negroes. 
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Inland Waterways 


The Department of Commerce has just 
sued a report on Inland-Waterway 
Freight Transportation Lines in the Unit- 
ed States. This report covers all transpor- 
tation companies operating on the various 
inland waterways with the exception of 
those on the Great Lakes. 


The results presented are the result of a 
thorough research conducted by the 
Transportation Division of the Bureau of 
Foreign and Domestic Commerce. In ad- 
dition to the information on the transpor- 
tation companies, data on the floating 
equipment owned by them is given. Op- 
erations and equipment of 200 common 
carriers. 98 contract carriers, and 187 
private varriers are covered. These com- 
panies own approximately 4,500 barges, 
and 1,300 units of propelling equipment, 
with a total value around 150 million dol- 
lars. 


The information represents that col- 
lected by the Department of Commerce, 
the United States Army Engineers, and 
Chambers of Commerce in certain cities. 
Every effort has been made to make this 
report complete and authentic and it is 
the first one of its kind prepared by the 
Department. It comprehends all inland- 
waterways in the United States, such as 
rivers, canals, bays, sounds, and lakes, ex- 
clusive of the Great Lakes, 


With Dallas and Fort Worth, as well 
as other Southwestern cities, interested in 
the navigation of the Trinity River, a 
thorough knowledge of the operations on 
inland transportation by water can be 
gained from this report by those con- 
cerned. Copies can be obtained at 30 
cents each from the Dallas District Office 
of the Bureau of Foreign and Domestic 
Commerce located in the Chamber of 
Commerce Building. This publication 
consists of 147 pages and a folded map 
showing existing inland-waterways. 


Texas ports in 1929 handled 9,954,922 
tons of exports and 1,421,699 tons of im- 
ports, valued respectively at $699,384,268 
and $32,003,268. Petroleum products 
supplied 56.3 per cent of the exports and 
cotton 13.7 per cent. 


Texas University has 2,100,000 acres 
of land in its endowment, a million acres 
being set aside by the Constitutional Con- 
vention of 1875 and a second million by 
legislative enactment in 1883. 


ZBEesE 
With total wealth of $10,898,000,000, 
Texas ranks eleventh among the States. 


Among Southern and Southwestern 
States it ranks first. 
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GEORGE C. PURL 


IT DOES MAKE A DIFFERENCE WHO MAKES 
OUR LAWS 


How well George C. Purl has served Dallas County is a matter of public 
record. 


That Public record will compare favorably with that of any lawmaker who 
has served our state in the legislative halls at Austin. 


Eight years of faithful and efficient service in the House of Representatives 
eminently fits him to serve our County and State in the SENATE OF 
TEXAS. 


On the merits of his past service, Mr. Purl solicits your support of his candi- 
dacy for the State Senate. 


Mr. Purl is well versed on the problems of state government, especially our 
complex tax questions. He demonstrated his proficiency in taxation and his 
capacity for legislative leadership by contributing to the defeat of the pro- 
posed STATE INCOME TAX LAW-—a burdensome measure which would 
retard the progress of Texas at this time. 


Those who have followed his public career feel confident that as a member 
of the State Senate he will champion sane, constructive and necessary legis- 
lation and will vigorously oppose untimely and fanatical measures regardless 
of the source of their inspiration and support. 


Mr. Purl well merits the vote and confidence of the conservative and patriotic 
men and women of Dallas County. 


As State Senator he will conform to the principles which guided his course 
for eight years in the House—principles of legislative conduct which arise 
from his earnest sympathy with the problems of government and their effect 
upon the state and its people. 


He has earned this promotion. 


Let us advance him in our service. 


Vote for 


George C. Purl 


for 


State Senator 


Election July 26th 


This message, written and paid for by friends of George C. Purl. 


(Political Advertisement) 
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Going East 


This Summer? 





ASBURY PARK, NEW JERSEY 


—America’s finest Seashore Resort, 
50 miles from New York, is 
where you validate your ticket. 


—You will find there a delightful 
Inn of unusual charm and friend- | 
ly hospitality. 





The 
BENJAMIN RANKLIN 
INN 


Asbury Park, N. J. 
CARRIE E. STROUD 


Owner — Manager 
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Dewitt & Washburn 
ARCHITECTS 
1228-29 Kirby Building 
DALLAS 
Members American Institute of Architects 











‘Sew Number Three 


Print in haste, 
and reprint at leisure. 
—Old Proverb ( reconditioned ) 
if Out-of-the-Ordinary Printing 
Dial 2-6881 1) 
STELLMACHER & CLARK, Inc. 4) 









FRANK ROGERS 


Photographs For All Purposes 
712 Elm Street 
Phones 2-8026, 2-8027 





_ Your message is reaching the most 
discriminating men in the city when 
you advertise in these columns. 


Myers, Noyes & Forrest 
CONSULTING CIVIL ENGINEERS 
1107 Mercantile Bank Bldg. 
DALLAS, TEXAS 
Surveys, Investigations and Reports 
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J. Ben Critz, Dallas business man, 
Mayor of Highland Park and a director of 
the Dallas Chamber of Commerce, has 
been elected vice-president and general 
manager of the Chamber of Commerce to 
succeed Homer D. Wade, effective Aug- 
ust 1. 


Mr. Wade resigned to take up another 
line of endeavor. 


In announcing the election of Mr. 
Critz, Arthur L. Kramer, president of the 
Dallas Chamber said: 


“Along about the first of July Mr. 
Wade advised the board of directors of 
his intention to resign as vice-president 
and general manager of the Dallas Cham- 
ber of Commerce, effective August 1. 


“Mr. Wade had personal reasons for 
making his decision and the board in its 
entirety sincerely regretted and does re- 
gret Mr. Wade's resignation. 


“The board of directors at the same 
time takes great pleasure in announcing 
the election of J. Ben Critz as vice-presi- 
dent and general manager of the Dallas 
Chamber of Commerce to succeed Mr. 
Wade. Mr. Critz needs no introduction 
to the citizenship of Dallas, and the cham- 
ber feels that it is fortunate in being able 
to secure at this time a man who has been 
for so many years prominently identified 
with the business interests of Dallas, and 
who has proven himself so thoroughly 
competent to discharge the responsibilities 
which will rest upon him in his new posi- 
tion.” 

Mr. Critz immediately res'gned as 
Mayor of Highland Park, announcing 
that he intended to devote his entire time 
to his duties at the Chamber of Com- 
merce. 

Mr. Critz is a past president of the 
Dallas Cotton Exchange, a past president 
of the Dallas Country Club, a member of 
the advisory board of Baylor Medical 
College, a member of the Idlewild Club, 
the Thalia Club, Dallas Athletic Club, 
and a director in the Y. M. C. A. He was 


J. Ben Critz Elected Chamber 


Executive 


a member of the building committee re. 
sponsible for the present home of the 
Dallas Cotton Exchange. 

& a a 

Texas leads the United States in the 
number and value of “teacherayes” main. 
tained for the use of public school instruc. 
tors. It has 1,330 such homes valued at 
$1,784,007. Thirty-seven of them are for 
colored teachers. 

a a 

Texas shipped 7,811 carloads of cab 
bage and 5,559 carloads of spinach during 
1929. Zavalla County led in cabbage 
shipments and Hidalgo in spinach with 
3,412 and 4,047 carloads respectively. 

* Ld] 

The wide variety of Texas’ climatic 
conditions is indicated by a range in 1929 
of 127 degrees. Sixteen degrees below in 
Hartley County and 111 above in Chay 
County were the minimum and maximum 
recorded by the Weather Bureau. 


Texas led all the states in production 
of crystalline graphite in 1929. 


/ 











Alton E. Stewart 


Candidate for 
Representative Place 3 
Dallas County 


A native Texan; born 31 years ago on 
a farm in Palo Pinto County; educated in 
Public Schools of Mineral Wells and Baylor 
University at Waco, Texas, where he re 
ceived an LL.B. degree; worked 2 years in 
State Insurance Department at Austin and 
made a study of State Government. 

A practicing lawyer for five years who Is 
ambitious to serve you in the Legislature and 
promises if elected to vote conservatively on 
all measures, against radical legislation and 
for an economical expenditure of state’s funds 
and encouragement of legitimate business by 
wise legislation. 


i (Political Advertisement) 
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The Spirit of Gracious Living Moves Down Town 


Here you will find furnishings that make the office attractive, that 
reflect good taste and shut out the chill of the commonplace. And 
whatsoever you may buy, be the article little or big, the hallmark 
of quality is plain. 


oN 
LARKE & COURTS 


1506 YOUNG ST.\@ 
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ONE of 
Many 
Good es 
Reasons © 
WHY 

“Our 
Friend” 


J. BALIE FINKS 
Merits Re-Election to 


District Clerk 


He has done everything possi- 
ble to make jury service agree- 
able for Dallas County business 
men. 


The new jury system instituted 
by Mr. Finks received commenda- 
tion in an article written by the fa- 
mous author, Richard Washburn 
Child, styled: “Judge and Jury”, ap- 
pearing in “The Saturday Evening 
Post” under date of May 10, 1930. 


(Political Advertisement) 


Office ae! Res. Phone 
7-556 38-4613 


HENRY NUSS 
BOOKBINDER 


and 


PAPER RULER 


Loose Leaf and Binders 
416 South Ervay Dallas 


Your Vote and Influence 


Appreciated 


W. T. SAVAGE 


CANDIDATE for 
RE-ELECTION 
Representative to 
Legislature 
Second Term 


51st (Flotorial) District 
I have lived and prac- 
ticed law twenty-seven 
years in Dallas County, 
and know the tax payers 
burdens, and the de- 
mands by the people for 
services on the part of 
the state through its va- 
rious departments and 
agencies. 


(Political Advertisement) 


PHOTOSTAT PRINTS 


Facsimile Copies at Original Size, Enlarged or 
Reduced of any Written or Printed Document, 
Legal and Commercial Papers, Letters, Drawings, 


Maps, etc. 


JNO. J. JOHNSON 


1912 N. St. Paul St. 


Pile . 
a 


107 aeniiain 
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<> SOUTHWESTERN 
SS Ne PRINT CO 
o,\ 


2-8067 


2-8084 


Industries Bldg. 


Department of Commerce 
Expands 


Cognizant of the important role of the 
Gulf-Southwest in matters of both foreign 
and domestic trade, the United States De- 
partment of Commerce will expand its 
activities through the Bureau of Foreign 
and Domestic Commerce offices in Dallas, 
Galveston, Houston, and El Paso. 


Mr. E. L. Tutt, district manager of the 
Houston office of the Bureau, has just re- 
turned from Washington where a series 
of conferences were held with Depart- 
ment Chiefs. He brings the announce- 
ment of a new office at El Paso, soon to 
be established, and a plan of coordination 
of work as well as the expansion of the 
three established offices. 


The Dallas District Office will be re- 
sponsible for the organization, origina- 
tion, and execution of the program of 
work in the Domestic Commerce field for 
the Gulf-Southwest. This plan will ma- 
terially enlarge the territory of the Dallas 
office to cover the Gulf-Southwest, the 
present territory being only North Texas 
and Southern Oklahoma. The scope of 
activities of the Dallas office will be in- 
creased considerably. 


The principal domestic commerce files 
and library will be maintained at Dallas 
and that office will take care of the needs 
of the other Southwest offices in-so-far as 
domestic inquiries are concerned. In like 
manner, the Houston office will head up 
the initiation and the larger part of the 
execution of foreign trade promotion 
work. Business men of the Southwest 
will be informed periodically of the acti- 
vities of the respective Southwest offices 
if they will make a direct request signify- 
ing the principal items or topics in which 
they are interested. Sherwood H. Avery 
will remain in charge of the Dallas Dis- 
trict Office with Harold M. Young as as- 
sistant manager. Both of these men have 
been with this office since it was opened 
in November of last year. 


Expansion Services Galveston Office 


With the transfer of Benjamin J. Wil- 
son to the district managership at Galves- 
ton to replace Richard C. Long, who has 
been assigned as Commercial Attache at 
Lisbon, Portugal, the services of the Gal- 
veston office are to be materially expand- 
ed. Mr. Wilson has served as assistant 
manager of the Department District Of- 
fice at Houston for three years. 


The services of the Galveston office, 
especially relating to all shipping and 
transportation matters, are to be expand- 
ed to include the entire Gulf-Southwest. 
Mr. Wilson has also been instrumental in 


—E—__ 


Vote for 


b. Cc. 
WHITELEY 


For Re-Election 


County Clerk 








«Continue Good 
Service” 


D. C. Whiteley has been connected 
with the County Clerk’s office con- 
tinuously since December 1, 1902. 
Was promoted to the position of 
Chief Clerk in 1906, and served as 
such under four different adminis- 
trations. Was elected County Clerk 
in 1924 and has established an envi- 
able reputation for efficiency and 
good service. He has a well organ- 
ized, smooth running, loyal office 
force composed of both men and 
women who have had years of ex- 
perience and are qualified in every 
way to render courteous and effici- 
ent service. This office is self-sup- 
porting, all salaries and expenses be- 
ing paid out of the earnings of the 
office. 

Mr. Whiteley has the endorsement 
of practically all the attorneys, real 
estate and title men and in fact 
nearly every one who comes in di- 
rect contact with his office. A vote 
for him will be in the interest of 
every one who wishes to sce this 
important office kept up to a high 
standard. 


«Continue Good 
Service” 





(Political Advertisement) 
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etting the Bureau to include Galveston 
in its credit survey, Galveston being one 
of only about twenty cities receiving this 
distinction. The only other Texas city in- 
cluded in the credit survey is Dallas. 


Establishing Office El Paso 


The Department of Commerce has 
definitely arranged to open a District Of- 
fce in El Paso. T. U. Purcell, who has 
served as a Mexico Trade Expert in the 
Houston office for about three years, has 
been selected as manager of the El Paso 
District Office, and Mr. Purcell will take 
up his new duties in El Paso about Sep- 
tember. Mr. Purcell, as manager of the El 
Paso office, besides covering some of West 
Texas, the State of New Mexico, and 
probably Arizona, is also expected to cov- 
er a large section of Northern Mexico. 
Mr. Purcell will continue to function as 
a Mexico Trade Advisor for the entire 
Gulf-Southwest and will work very close- 
ly with the other three District Offices at 
Galveston, Houston and Dallas. 


Houston District Office 


With the promotion of Mr. Wilson to 
district manager at Galveston, and of Mr. 
Purcell as manager at El Paso, there will 
be two replacements in the Houston Dis- 
trict Office. Mr. Fred C. Rogers, a Fort 
Worth man, who was educated in Mexi- 
co, Laredo, and Washington, D. C., and 
who for the past four years has served as 
trade commissioner in the Department's 
Office at Panama, has been appointed as- 
sistant manager to replace Wilson, and 
Mr. David L. Alexander, with an inter- 
esting private business career, and for the 
past four years chief of the Commercial 
Agency Section of the Department in 
Washington, has been selected to replace 
Purcell. Both of these men have had 
splendid experience and Mr. Tutt is de- 
lighted that he has been able to obtain 
them for the Houston office. They will 
not report for several weeks for duty at 
the Houston office. 


Coordination Efficiency Move 


The move to more closely coordinate 
the services of all the offices of the Gulf- 
Southwest, under a scheme to permit each 
of the men in these offices to specialize on 
certain phases of trade promotion activi- 
ties, is for the purpose of eliminating 
much duplication of effort and to increase 
the efficiency of the Gulf-Southwest De- 
partment of Commerce organization in 
about the same manner that might be ex- 
pected of any large business organization, 
and the several Gulf-Southwest District 
Offices are pleased over the splendid rec- 
ognition that this important section is re- 
celving from the Department of Com- 
merce officials in Washington. 
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INTERNATIONAL 
TRUCKS 


INTERNATIONAL HARVESTER COMPANY 
OF AMERICA 
405 SECOND AVE. (INCORPORATED) DALLAS 





4 Ye. The South’s Greatest Leather Store 
Padgitt a Featuring ‘“‘WHEARY’’ Luggage 





George H. Wheary, foremost inventor 
of modernized luggage, has created AVI- 
ATOR, which carries a man’s suit com- 
pactly, simply, and free from wrinkles. 
An ingenious No-Wrinkle Suit-Holder 
makes AVIATOR the most practical 
small case ever conceived. 










22” in length; am- 
ple space for 
shirts, shoes, etc. 






















In heavy Fabrikoids and finest 
domestic or imported leathers. 
Serviceahle linings, sturdy locks. 


Attractive Range of Prices 


“FINE LEATHER GOODS SINCE 1869 














Plain or printed 

ENVELOPES BARONIALS, BANKERS FLAP, CATALOG, 

CLoTH LINED, Corn, CLasp, DUPLEX, 

MANUFACTURED DruG, ENVELOPE ORDER BLANKS, 

BY SPECIALISTS PENNY SAVERS, POSTAGE SAVERS, POL- 

C ua f | Icy, TIME SAVERS, THEATRE TICKET, 

ommercial Envelopes Tin END, SPECIALS OF ANY SIZE OR 
and Special Sizes STOCK. 

HESSE ENVELOPE COMPANY of TEXAS 

DALLAS 
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Wm. McCraw 


“Why Change 








“You do not discharge your family 
physician because he has successful- 
ly attended your family through 
many years. When you employ a 
lawyer you choose one with the wid- 
est experience and the greatest abil- 
ity. Applying this same measure to 
the election of your District Attor- 
ney is the only wise method. The 
honor of this place is equalled by its 
responsibilities. The prosecution of 
crime, the representation of the 
County in its civil business and the 
advising of all public officers com- 
prise its many duties. 


“For three years William Mc- 
Craw has represented the State with 
that degree of success that all Texas 
respects the remarkable record of 
convictions made. Before the Court 
of Criminal Appeals Dallas County 
convictions have been sustained in 
more than 95% of the cases. The 
best record of any Texas prosecutor. 


“Do not experiment with the pro- | 
tection of the lives and property of | 
the citizenship of Dallas County. | 
Elect a proven and capable District | 
Attorney by continuing William 
McCraw as District Attorney.” 


McCraw for District | 
Attorney Club | 


(Political Advertisement) | 
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An American Defined 


HE following description of an 

American is a quotation from a 

speech made by a high ranking 

public official of Uraguay at a 
Fourth of July dinner in that country 
several years ago. It was included in a 
recent radio address of Sherwood S. 
Avery, of the Bureau of Foreign and 
Domestic Commerce. 


“The American is enthusiastic, nerv- 
ous, restless. He is often misunderstood 
as he is so intense, when an American 
starts anything he acts without reserva- 
tion. + 

“People used to ask if America was a 
nation. They are made up of Germans 
and Russians and Italians and Turks 
and every other nation in the world. It 
was thought that ‘once an Englishman, 
always an Englishman’. Can a leopard 
change his spots? Well, if he can’t, let 
him keep his spots; they will help to 
make him a good leopard. 

“It was said that Americans had no 
national food; but every American eats 
what he pleases. There is no national 
dresses; the American dresses like he 
pleases. No national church; he worships 
as he pleases. You can’t measure Amer- 
icans by food or dress or religion. 


“Can’t an Englishman eat his marma- 
lade in America and be an American? 
An Italian his macaroni and be an Amer- 
ican? Can't he go to church under the 
Cross, or keep his sabbath on Saturday 
and be an American? No, they don’t 
change their spots, but they are good 
Americans. 


“And the Americans are a restless 
people. They jump from place to place. 
Always busy, always changing some- 
thing. Never satisfied with the way 
things are. 


“A restless American wanted to talk 
to his distant friends, so he made the tele- 
phone. Another nervous American 
couldn’t work long enough by daylight 
and he didn’t like candle light. He want- 
ed to work 18 or 20 hours a day and that 
made him more nervous. So he shut him- 
self up and invented the electric light 
and lit this great big world of ours. 

“The nervous American President got 
in a hury for the Battleship “Oregon” 
to get from the Pacific to the Atlantic. 
It took a whole month to get around 
South America! Never again! So, 

‘A man stood up at Panama 
Where many a man had died: 
‘A man stood up at Panama 

And the mountains stood aside.” 

“And the Panama Canal was dug! 

“And then there were two nervous 
American brothers. They thought the 








C. B. ZuBER 


2009 Orange St. 




















S. Koenigsberg 


Inc. 
13064 Main St. 


Tailors and 
Importers 


Makers of Men’s Fine 
Wear Exclusively 


Our importations for Spring Suitings 
are here 


RSLRANS 4 
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Hanway & Williams 
JAS. L. HANWAY 
Insurance in all its Branches 


203 Central Bank Bldg. 
Phone 2-3822 








2-3026 








ZUBER & ZUBER 
Wholesale Collections 


408 Santa Fe Bldg. 
Established 1918 









Cannon Ball Towel 


Supply Company 


Everything Furnished in the 
Towel Supply Line 


SERVICE UNEXCELLED 
Phone 2-2736 


METROPOLITAN 
BUSINESS COLLEGE 
A. RAGLAND, President 
Dallas, Texas 
“The School with a Reputation” 
Has Made Good Since 1887 


Write or Phone for Information 





S. L. EWING 
COMPANY 
TYPEWRITERS 


1606 Commerce 
Dallas 





F. M. Zur 





Dallas, Texas 



























Your message is reaching the 
most discriminating men in the city 
when you advertise in these col- 
umns. 


_ 
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trains and cars and boats were too slow, 
~ the Wright boys tried the air, and 
few like birds. 


“So the Americans are a nervous, rest- 
less lot. They have pushed the horizons 
out, searched out the secrets of the earth 
and given them to the world.” 


Ten Commandments for 
Business Men 


Dr. Julius Klein, Assistant Secretary 
of Comerce, has formulated the follow- 
ing Ten Commandments for Business 
Men: 

1. Improve Stock Records: Install 
better inventory control to show fast- 
slling and slow-selling items; reduce 
sow-sale items; concentrate upon the 
suresale sizes, makes, designs, colors, or 
orades —- simplify your merchandise; 
avoid accumulation of stock debris. 


2. Raise Level of Personnel: By se- 
lective hiring or proper training; person- 
nel is the blood of every business; see 
that it is good, healthy blood. 


3. Watch Credit Control: Slack 
credit is a disease that will destroy any 
business—a deadly germ. 


4. Cut Down Excessive Delivery 
Costs: They fasten like leeches on your 
profits. 


§. Check Mania for Gross Sales: 
Sometimes more business means less 
profit. Dinosaurs were big boys — but 
nature had no use for them, finally; 
keep in mind the law of diminishing 
returns. 


6. Better Accounting: Evolve and 
apply simpler and more careful account- 
ing procedure, especially to show costs 
of services as well as of commodities; 
don't keep your books under your hat. 


7. Study Store Layout: For conven- 
lence, attractiveness, and effective use of 
space. 


8. Watch Styles: Face and solve the 

problem of style changes — study style 
barometers as the ship captain and air 
pilot study the weather barometers—for 
safety’s sake. 
_9. Cooperate: Make use of every 
facility of present-day cooperation and 
teamwork in distribution; remember, 
this problem is no longer for the individ- 
ual to solve entirely alone. 


10. Keep Better Records: Use them 
in solving the problems of each depart- 
ment; not the number of hairs on the 
head, but whether or not they grow, is 
important. 
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FILING CABINETS 
{| CHAIRS 


MORE 
EFFICIENCY 





















Ediphone Service 
Organization 






TRADE MARK 
e 
We solicit the opportunity of demon- 


strating the practicability and the effi- 
ciency of 


“ Ediphone 


system in your organization. 


THE EDIPHONE COMPANY 


A Unit in the National 615-617 
i CONSTRUCTION BLDG. 
Phone 2-6976 














Correspondence Methods 
Organized and maintained 
to simplify business 














Texas Press Clipping Bureau 
Insurance Bldg. Established 1910 
DALLAS, TEXAS 


Every Business Man reads CLIPPINGS 
the newspapers with mind REPORTS 
alert for any information 

that may affect, directly or indirectly, his 
own problems. 

Occasionally he comes across something of 
real advantage. If he should read all the 
newspapers in his territory, of course he 
would encounter many more such items; 
but this would be impossible. 

Let us send you what you are interested in 
from Texas papers—we read them all, big 
and little. 


FRED L. LAKE & CO., Inc. 
Rubber Stamps 


STENCILS 
SEALS 
METAL 
CHECKS 


1015 Elm St. 
DALLAS 
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PETER & Moss 


ACCOUNTANTS AND AUDITORS 
ANNNOUNCE THE MERGER OF THEIR PRACTICE 


WITH THAT OF 


LYBRAND, RosS Bros. & MONTGOMERY 


WITH OFFICES IN THE 


FIRST NATIONAL BANK BUILDING OF DALLAS 


AND THE 


PRINCIPAL CITIES OF AMERICA AND EUROPE 


JULY 1, 1930 


RESIDENT PARTNERS; 
WILLIAM P. PETER, C. P. A. 
ALBERT G. MOSS, C. P. A. 
J. F. STUART ARTHUR, C. A. (EDIN) 


TEL, 2-8766 
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Southwestern Representatives 


HOUSTON SAN ANTONIO 
DALLAS 


A Complete Banking, Trust and 


Investment Service 


The 
Republic National Bank 


and Trust Co. 


Dallas, Texas 


T PRINTED ENGRAVED, ©6Clm Cle Peet 
M —e- sore: 





Chas. S. McCombs 


Condidate for Re-Election 


State Representative 
Place No. 1, Dallas County 


Subject to Action of Democratic Primary, 
July 26, 1930. 


(Political Advertisement) 




















Austin C. Hatchell 


For District Judge 


Sixty-Eighth Judicial District 


Educated in High 
School, Southwest- 
ern University and 
University of Texas. 





Twenty-two Years 
Experience in the 
Study and Practice 
of Civil Law. 







Four Years as Dis- 
trict Attorney. 


Will Devote Entire Time to Give 
Speedy Trials and Prompt Redress 
for Wrongs Committed. 









(Pouitical Advertisement) 




























JOHN SCHWARZ 
Phone 2-5708 
DALLAS 

TYPEWRITER 

& SUPPLY CO. 


Standard and 
Portable ‘Typewriters 
1519 Commerce St. 




















(or 


ORIGINAL DRAWINGS DESIGNED TO MEET ay 
YOUR PARTICULAR NEEDS. 
SILK SCREEN PROCESS PRINTING 






Junior Chamber Convention 
Held in Brooklyn, N. Y. 


The largest annual convention of the 
U. S. Junior Chamber of Commerce was 
held in Brooklyn June 11 to 14. There 
were 422 registered representing 67 cities 
in the United States. The city of Shef. 
field, England, was represented by § dele. 
gates. Dallas was represented by Al. 
ophonso Ragland Jr., Alexander J. New. 
ett, James H. Newett, C. E. Yeager and 
R. M. Kennedy. 


Texas was honored by having Henry 
H. Lutz of San Antonio elected vice. 
president and Jerry Vinson of Wichita 
Falls elected a director of the national or. 
ganization. John L. Briggs of Dallas was 
vice-president last year. 


Des Moines, Iowa, was chosen as the 


_ next convention city, winning this dis 


tinction by defeating St. Paul in a spir. 
ited race. 


Due to the election of Durward Howes 
of Los Angeles to the presidency, nation 
al headquarters of the U. S. Junior Cham- 
ber of Commerce will be moved from Lin- 
coln, Nebraska, to Los Angeles. 











Semi-Annual Election of 
Directors 


The election in June placed the follow- 
ing new men in office as directors: Robert 
L. Akins, Myron Everts, W. Frank Lloyd, 
R. D. Rice and Bob Webb. The follow- 
ing named men were re-elected: Geo. A. 
Brewer, Jr., Henry Dorsey, Jr., N. A. 
Easter, Leslie S. Hauger, Archie E. Hunt 
er, Harry B. Merrill. 




















Committee to Outline 


Work 


A committee composed of the following 
named men will outline a program of 
work for the next six months: N. A. East’ 
er, chairman, Myron Everts, Archie E. 
Hunter, Leslie S$ -Hauger and S. G. 
Oprendek. 


New Directory of Junior 


Chamber 


The new directory will carry over 500 
names of Junior Chamber of Commerce 
members. Ready to go to press in a few 
days. 


DALLAS 
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Calling by Number 
takes less [Lm is 





@ 
Out of Town Numbers 


ornew, changed and frequently called Local Numbers 


NAME city NUMBER 





Ir you KNow the numbers on your out- 
of-town calls you can get many of them 
about as quickly as local calls. It is 
worth while keeping a list of numbers 


you frequently use. If you do not know . 


them, ‘‘Information’’ will get them 
for you. 


If there are a lot of them, write to our 
business office and ask us to make out 
the list for you. 

If you want someone in a hurry, the 
telephone number is as important as the 
street address. Knowing the number 
will help you to speed your long dis- 
tance calls. 


An Advertisement of the Southwestern Bell Telephone Company 








MAKING DREAMS [ 
»»» AND MAKING 
THEM COME TRUE 











The Temple at Thebes, the Colosseum at Rome and 

the Cathedral at Rheims are but a few’of the 
reflections of dreams that were made to come true 
by the ancient architects. 


Today towering masses of steel and masonry, that 

rear their heads to the sky, are creations that are 
made possible by the artistic and engineering ability 
of the modern architect. 


Not only are their efforts confined to large structures. 
Today, modern homes, from the small cottage to 
imposing mansion, are fashioned by architects to 

bring beauty to the city and comfort to the owners. 


Architects---dreamers---of course---but they dream 
with their heads in the clouds and their feet on 
solid ground. 


THE DORSEY COMPANY 


MANUFACTURING STATIONERS, PRINTERS, 
LITHOGRAPHERS, OFFICE OUTFITTERS 


Commerce , , , , to Jackson , , , , at Poydras 
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